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VICTORINOX SWISS ARMY MOURNS THE LOSS OF BELOVED TIMEPIECE CREATIVE DIRECTOR, JEAN-BERNARD MAEDER
Ibach, Switzerland—“It is with great sadness and sorrow that we inform you about the tragic loss of Jean-Bernard Maeder, our Creative Director of Marketing and Product,” read the internal memo sent in late September by Global Timepiece CEO, Alexander Bennouna. Jean-Bernard, the celebrated and beloved Timepiece Creative Director died suddenly in Switzerland at the age of 60 on September 22, 2009.  


“JB” as he was know, joined the company in 1998 to lead the creative direction of a timepiece line inspired by the ingenuity of the Swiss Army Knife – a departure from his previous post as Creative Director at Breitling. Through his innovative work JB significantly contributed to the success of the Victorinox Swiss Army timepiece brand, which celebrates its 20th anniversary in 2009. With vision and passion he was instrumental in shaping the brand’s image and positioning it successfully internationally. By the means of a well-thought through marketing concept and international communications strategy, Victorinox Swiss Army has achieved an unprecedented dynamic within the timepiece industry. Thanks to JB’s commitment to the inspiration of the collection and his unyielding passion, the brand remains solid despite the present economic situation.  

As impressive as his resume reads, Jean-Bernard Maeder, the individual, is what everyone will remember most. He was a boisterous and positive spirit with a flair for unexpected fashions, “He always wore two watches,” remembers longtime friend and colleague, Rick Taggart, President of Victorinox Swiss Army, Inc. “I never understood this fashion statement. When he was in the states he would tell me that it was for the two time zones. I would kid him that he designed dual time zone watches.” Bennouna remembers, “He was a highly admired personality and a lovable and good-hearted human being. His passion for the watches was highly contagious and very enriching; our collaboration was truly based on professionalism and deep friendship.” 
Jean-Bernard’s passing leaves a hole in our hearts as well as within the Victorinox Swiss Army organization; we will keep his spirit alive in our memories and will continue to nurture the values of the timepiece collection based off of the platform he created. Our deepest condolences go to the grieving family over the dreadful loss of their loving husband and father. 
The Timepiece Management team will convene in Switzerland at the end of October to develop a move-forward strategy for the brand.

About Victorinox Swiss Army

About Victorinox 2009 marks the 125th anniversary of Victorinox Swiss Army, Your Companion for Life.  Victorinox Swiss Army, Inc., a wholly owned subsidiary of Victorinox, A.G., is the exclusive United States, Canadian and Caribbean marketer of VICTORINOX Swiss Army knives, forged and stamped cutlery, and LED lighting products; VICTORINOX SWISS ARMY timepieces, and VICTORINOX Fragrance.  It sells apparel throughout the world under the VICTORINOX trademark and has flagship retail stores in New York, London and Tokyo.  Under license from Victorinox A.G., the Company sublicenses the VICTORINOX trademark and the famous Victorinox Cross and Shield to selected manufacturers and distributors of fine products including VICTORINOX TRAVEL GEAR.  The company Web site is located at www.swissarmy.com.  Victorinox Swiss Army, Inc. is based in Monroe, CT.  “VICTORINOX”, the famous Victorinox Cross and Shield, and “SWISS ARMY” are trademarks owned by Victorinox AG and its affiliates and are registered in many countries. 
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