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VICTORINOX SWISS ARMY NEW MEN’S FRAGRANCE
SELECTED AS FINALIST FOR 2010 FiFi® AWARDS
The Fragrance Foundation recognizes Victorinox Swiss Unlimited 
in three categories at the Finalists’ Breakfast 

Monroe, CT – April 13, 2010 – Today Victorinox Swiss Army (VSA) announced its men’s fragrance Victorinox Swiss Unlimited will be formally recognized for its placement as a top ten finalist in three categories of the 2010 FiFi Awards at The Fragrance Foundation’s FiFi Finalists Breakfast.  The Fragrance Foundation’s FiFi Finalists’ Breakfast will take place Friday, April 23, 2010 at The Mandarin Oriental Hotel in New York City. The breakfast will be hosted by ABC TV Reporter Lauren Glassberg. 
“We’re very proud of our authentic Swiss fragrance and thrilled it has been chosen in several categories as a finalist for this year’s FiFi Awards,” said Victorinox Swiss Army President, Rick Taggart. “Victorinox Swiss Unlimited has the timeless, iconic features that reflect the overall brand.”  
Victorinox Swiss Unlimited is a top ten finalist in the “Unique Boutique” category, which encompasses fragrances sold in boutique and specialty stores, with 50 doors or less. The category includes women’s, men’s and unisex fragrances.  Victorinox Swiss Unlimited will also be competing as a top ten finalist in the “Best Packaging - Men’s Prestige” category.  At the Finalists’ Breakfast, The Fragrance Foundation will announce the top five.  Additionally, Swiss Unlimited is a nominee for the Technological Breakthrough of the Year Award in the “Packaging Technology & Delivery Systems” category.
Developed with natural essences originally found in Switzerland and offering a unique refill concept, the Victorinox Swiss Unlimited fragrance has a taste of true authenticity. It has an aromatic scent of Genepi liquor and Absinth, with the invigorating woody freshness of the Swiss Alps Silver Fir.  
For more information on the FiFi awards, please visit www.fragrance.org.  For more information on all of Victorinox Swiss Army’s men’s fragrance, please visit www.swissarmy.com/fragrance.  

About Victorinox Swiss Army
Founded in 1884, Victorinox Swiss Army is Your Companion for Life on the Road. Victorinox Swiss Army, Inc., a wholly owned subsidiary of Victorinox, A.G., is the exclusive United States, Canadian and Caribbean marketer of VICTORINOX Swiss Army knives, forged and stamped cutlery, fragrances and LED lighting products; and VICTORINOX SWISS ARMY timepieces. It sells apparel throughout the world under the VICTORINOX trademark and has flagship retail stores in New York, London, Tokyo and Geneva. Under license from Victorinox A.G., the Company sublicenses the VICTORINOX trademark and the famous Victorinox Cross and Shield to selected manufacturers and distributors of fine products including VICTORINOX TRAVEL GEAR. The company Web site is located at www.swissarmy.com.  Victorinox Swiss Army, Inc. is based in Monroe, CT. “VICTORINOX”, the famous Victorinox Cross and Shield, and “SWISS ARMY” are trademarks owned by Victorinox AG and its affiliates and are registered in many countries.

About The Fragrance Foundation and the FiFi® Awards
The annual red-carpet FiFi® Awards Celebration that follows the breakfast in June is considered the “Oscars” of the fragrance industry and its most prestigious event. Attended by a who’s who of the fragrance world, celebrities and VIPs, the evening recognizes and celebrates the genuine talents of the fragrance community by awarding 26 individual crystal sculptures designed to resemble a delicate perfume drop. The evening also attracts major media outlets including TV, online, print, newswires and foreign press.
The Fragrance Foundation is a non-profit, educational organization whose mission is to enhance the image of the fragrance industry and expand the appreciation and use of fragrance in all its forms across all distribution channels globally.
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